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ABSTRACT

The aim of this study is to analyze the profession of hairdressing in terms of various social
variables. In this study conducted as a qualitative research, a total of ten interviews were done
with ten hairdressers working three different cities. Interviews with hairdressers were conducted
with semi-structured interview form created by researchers in the study using phenomenological
design from qualitative research designs. In the analysis part of the study, the questions related
to professional knowledge were taken to qualitative analysis separately and the themes related
to the questions were formed. The themes created are discussed in the context of the findings of
previous studies.
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INTRODUCTION

One day, a great wise old man goes to the barber for a haircut. The barber, in order to have a little joke with
him and have some fun, makes a haircut that will make the old man look so funny,. The wise man looks at the
haircut and pays the fee without saying anything and gives also a high tip. The high tip is surprising for the
barber. After a while, the wise man comes to the same barber shop again for a haircut. The barber makes an
attentive haircut this time with the effect of the previous high tip. The wise man, after haircut, looks at himself
on the mirror, thanks and pays the standard barber fee. The barber is surprised at the low payment after this
attentive haircut and calls out "Wait a minute old man". The barber tells the old man that he done a bad haircut
to joke and got a high tip for it; now he is doing an attentive haircut, but he ask why he does not get a tip. The
wise man smiles and answers this question: "The previous tip was the tip of this haircut, and the current fee is

the price of the previous haircut.”

Hairdressing is considered to be among the earliest professions. It will not be wrong to argue that this
profession, which has emerged from almost all cultures and from the earliest times of history, will continue to
exist in the future. What makes this profession so important? It is seen that barber as a word (written berber in
Turkish) comes from the Italian word "barbiere" meaning "someone who deals with cutting hair and beard, or
who takes it as a profession" (Turkish Linguistic Society Turkish Dictionary, 1998). When the history of the
barber profession is examined, it is seen that it has different functions besides today's function. For example, it
is known that dentistry, circumcision, leeches and injection were performed by barbers; some barbers
prepared medicines for skin diseases and were able to do surgery after at least five years of experience in the
past (Turna, 2006). In addition to these functions, we also see that barber shops had important social functions
within the society. For example, barber shops in 19th century Istanbul are described as places where people
came together, where daily life and especially political issues were shared (Turna, 2006). This information
shows us that there has been an effective communication process between the barber and customer and
between customers in the barber shop. This process can also be described as a process in which social relations

are reinforced and thoughts and stories are shared.

A similar picture can be seen when looking at the present situation of the barber profession. Barber shops or
hairdressing saloons or hair design centers in their present name serve as places where intense interpersonal
communication between people occurs. A study on communication on women's hairdressers by Gokdag and
Uniigiir (2016) shows that there is a long relationship between the hairdresser and the customer and that this
relationship involves sharing many personal secrets. Despite the variety of shared issues, it has been
determined that female customers do not share in particular political issues (Gokdag, 2016). In addition,
Gokdag (2016) states that women go to the hairdressing saloons for reasons such as to look beautiful, to make
care, to change the hair color and to feel good, whereas men prefer to go to the barber shops occasion

especially in special days and to adopt a conservative attitude to changing their barber shops. It is seen that the
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sharing made in the hairdresser's chair is more limited when the gender of the customer and the hairdresser is

different (Gokdag, 2016).
METHOD

In this study conducted as a qualitative research, several questions about hairdressing profession were

interviewed with male and female hairdressers and answers were sought.
Research Design

In this research, phenomenological research design was used from qualitative research designs. In the
phenomenological research design, a common meaning based on the individuals’ experiences of a
phenomenon or concept is tried to be discovered (Creswell, 2015). The aim here is to provide a holistic

explanation from the individual experiences of the studied phenomena.

In a phenomenological study, participants in the study need to have experience with the phenomenon
investigated and to share their experiences (Creswell, 2015). For this reason, a study group has been formed
with the method of maximum variation sampling among the people currently working as hairdresser. The aim
of maximum variation sampling method is to investigate the common experiences of the same phenomenon of
various participants (Yildirim and Simsek, 2006). In order to provide maximum diversity, hairdressers working in

three different cities, with different ages and different years of professional experience have been chosen.
Study Group

The study group consists of a total of 10 hairdressers, two of which are female hairdressers serving female
customers and eight male hairdressers serving male customers. Before the interviews, the hairdressers were
informed about the purpose of the study and permissions were taken for data recording. The study group
includes hairdressers who work in their own shops, as well as hairdressers who work as insured workers. The
youngest of the interviewed hairdressers is 26 years old and the oldest is 71 years old. Other hairdressers are
27, 28, 29, 30, 34, 35 and 39 years old. Looking at the academic status of hairdressers, it is seen that one of the
interviewed female hairdressers is a university graduate and the other is a high school graduate. Four male
hairdressers were found to have graduated from secondary school and four were graduated from primary
school. Looking at the professional experience, it is seen that the least experienced hairdresser has 11 years of
experience and the most experienced hairdresser has 55 years of experience. Other hairdressers were found to

have 12, 13, 14, 15, 17 and 24 years of professional experience.
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Data Collection Tools

In the study, interview method was used as data collection method. Semi-structured interview form was used
as data collection tool. In qualitative research, interviewing requires asking questions, listening, showing
interest and recording what is said (Neuman, 2016). In the method that Rubin and Rubin (2012) call a
responsive interview model, the researcher is allowed to change the questions according to the progress of the
interviewer (Creswell, 2015). In this context, the following semi-structured questionnaire was used in the

research;

Demographic information

1. Age
2. Academic status

3. Years of professional experience

Occupational information

What are the occupations of your customers?

What is the average age of your customers?

How often do your customers come to you?

How much time do you spend on average with your customers?

What are your customers usually talking about?

W ©® N o v &

How do you determine what you will talk with your customers?
10. What are the things your customers tell you and you find boring?
11. What are the things your customers tell you and you like?

12. Why do your customers talk to you?

13. What are the exhausting sides of your profession?

14. What are the satisfying sides of your profession?

15. If your job looks like something, what is it?
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FINDINGS

Findings Related to Demographic Information

Findings related to demographic information are given in Table 1.

Table 1. Demographic Information

Hairdresser Sex Age Academic status Professional
experience
1 Male 29 Secondary school 11
2 Male 71 Primary school 55
3 Male 30 Primary school 17
4 Female 28 High school 17
5 Male 34 Primary school 24
6 Female 35 Bachelor degree 15
7 Male 27 Secondary school 13
8 Male 27 Secondary school 12
9 Male 26 Secondary school 14
10 Male 39 Primary school 24

Findings Related to Occupation

Findings Related to Customers' Occupations, Age, Frequency of Having Haircut, and Average Time Spent with

Customers

Findings related to customers' occupations, age, frequency of having haircut, and related to average time spent

with customers are given in Table 2.
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Table 2. Findings Related to Customers' Occupations, Age, Frequency of Having Haircut, and Related to Average Time Spent with Customers

Hairdresser

Customers’ occupation

Mean age

Frequency of having haircut

Time spent with customers

1 Workers, building contractors, doctors and Generally 50% young. Once in 1.5 months or once in a month. Average 15 minutes.
teachers. Middle age group.
2 | have many customers who are doctors and Over 40. They may come once in two weeks but in It does not last long. | work while I talk to you.
lawyers. There are businessmen and retired general, they come once a month. Up to 15 minutes.
men. The student is a little less here.
3 Teachers usually. There are also engineers and Between 25 and 40. Normally the ideal interval is three weeks, but At least 45 minutes. It gets crowded at
students. There are also older they usually come once in a month. weekends, so there is a 2 hour waiting period
people, but in general for customers.
between these ages.
4 Mostly housewives. Generally high in age. They come for hair dyeing. They come once in A hair dyeing lasts 1.5 hours but a hair blow-
three months for hair highlights. It depends dry lasts 15 minutes.
on what you ask.
5 Usually there are university students or Between 20 and 50. Usually once in a 25-30 days. They may go when they have haircut, they
businessmen. In general, everyone may come. may stay one hour here and chat when they
Retired people and tradesmen may come, but have haircut or they may stay here all day to
most of my customers are university students. hang out and chat. It depends on the sincerity.
6 There are teachers in general. There are also Usually between 35 and They come once in every 15 days. Employed It can last for half an hour and last for three

doctors and students. Employed people mostly.

65 years. Students

usually have a minimum

people come once in every 2 days, students

try to come once in every week. | usually see

hours. It depends.
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age of 12. my customers at least once in every week.
7 Soldiers, officers, police and retired people. Between 35 and 40. Once in a month. Half an hour-40 minutes.
8 Engineer, judge, prosecutor, colonel, pilot, Between 25 and 35. They may come once in a week or once in a Half an hour
police. month.
9 Mostly soldiers and police. Between 20 and 25. Usually once in a month but it should be once  Between 20 to 30 minutes. It depends on the
in 20 days. haircut.
10 Mostly workers. Between 25 and 30 Once in two weeks or once in a month. Between 10 to 40 minutes.
n=10

Findings Related to Customers' Issues They Talk

Findings related to customers' issues they talk is given in Table 3.

Table 3. Findings Related to Customers' Issues They Talk

Actual news* Private life* Sports* Daily life*

They usually talk about what happens in Turkey. For  They talk about their marriages and their children. They Young people talk about They usually talk about house prices, loans,
example, they talk about Turkey's economy complain about their wives and their children (Hairdresser ~ football (Hairdresser 2). debts (Hairdresser 7).

(Hairdresser 1). 2).

Politics (Hairdresser 2). They talk about their sexual life (Hairdresser 5). About the city's football They're telling what's happening in their

team (Hairdresser 3).

lives. They tell what they live in daily
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(Hairdresser 8).

Elections and politics (Hairdresser 3). They usually talk about their home environment, their They talk a lot about They tell us what they do for living, where
spouse, their psychological distress, their private life sports (Hairdresser 7). they are from etc. (Hairdresser 9).

(Hairdresser 6).

Economic difficulties (Hairdresser 4). Sometimes they tell their problems with their wives, they
also tell their good memories and their sad memories

(Hairdresser 8).

Politics (Hairdresser 5).

They are trying to talk about politics a lot but | do

not want to talk (Hairdresser 7).

Issues related to Turkey (Hairdresser 9).

They talk about actual news (Hairdresser 10).

They complain about politics (Hairdresser 2).

n=10

The issues the customers talk about are classified under four themes. These themes are determined as actual news, private life, sports and daily life.
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Findings Related to Hairdressers’ Ways of Determining the Issues They Talk with Customers

Findings related to hairdressers’ ways of determining the issues they talk with customers are given in Table 4.

Table 4. Findings Related to Hairdressers’ Ways of Determining the Issues They Talk with Customers

Analyzing and directing*

Sincerity and prediction *

Spontaneity*

When | start talking, | ask questions about that side,
whatever the chatting is. Sometimes chatting is about life,
sometimes it is about family life. The subject is deepening by

the time (Hairdresser 1).

| know them. I'm a part of their lives. Because, for example |

know all about weddings of all of them (Hairdresser 2).

According to the mood. First of all, we talk about their
profession. They start a conversation and we move on from

there (Hairdresser 3).

My determinations change according to the customer

(Hairdresser 4).

I'm based on sincerity. From the conversations I've done
before, I'm speaking politically if a customer is very
interested in politics. If you like sports a lot, | talk about
sports or if one is a musician, | act accordingly (Hairdresser

5).

Chat is attracting people. For example, the television is on,
the customer says something about the broadcast on the

channel, starts a conversation, and | follow (Hairdresser 7).

| listen to what my customers tell me and then | go on with it.

I'm like a psychiatrist here (Hairdresser 6).

It happens spontaneously. The conversation is starting.

Something with that interpersonal warmth (Hairdresser 8).

Standard. | ask where they are from, where they live, and

what they do for living (Hairdresser 9).

| determine to age and occupation (Hairdresser 10).

n=10
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Hairdressers’ ways of determining the issues they talk with customers are classified under three themes. These themes have been defined as analyzing and directing,

sincerity and prediction, and spontaneity.

Findings Related to the Topics Hairdressers Find Boring to Talk About

Findings related to the topics hairdressers find boring to talk about are given in Table 5.

Table 5. Findings Related to the Topics Hairdressers Find Boring to Talk About

Politics*

Different interests*

They usually disturb me when they talk like
left and right. When they talk very intensely

about politics, for example (Hairdresser 1).

Disturbing behaviors* Factors related to hairdressing*
| do not get involved when there is an In general, customers who do not know what
uncomfortable conversation. | do not enter they want when they want to make their
that dialogue when | have a customer that will haircut are bothering me. | really complain
disturb people. | immediately do the haircut about it (Hairdresser 6).

and send (Hairdresser 5).

For example talking about cars. It's
boring to me. Because things we know.
The speed, the characteristics of the car,
that's what the car looks like. It sounds

very boring to me (Hairdresser 8).

Politics is boring to me. They can ask the
channel we watch and the newspaper we read

(Hairdresser 3).

Night life. Alcohol or something. | even have
customers who have a sexuality conversation.
The customer on the back gets disturbed in

these situations (Hairdresser 9).

You talk, but some people are stubborn,
they repeat the same things all the time.
| say, for example, that the man has
argued with his wife, | advised that he
should buy flowers, apologize, take
responsibility, but he still defends
himself. | say | cannot agree with you.

You're in the same place. You are not
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listening to me (Hairdresser 2).

Politics (Hairdresser 7).

Politics (Hairdresser 10).

n=9

The hairdresser 4 gave the answer "Everything". This answer is not categorized.

The topics that hairdressers find boring to talk about are classified under four themes. These themes have been identified as politics, disturbing behaviors, factors related to
hairdressing and different interests
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Findings Related to the Topics Hairdressers Like to Talk About

Findings related to the topics hairdressers like to talk about are given in Table 6.

Table 6. Findings Related to the Topics Hairdressers Like to Talk About

Politics*

Different experiences* Fun*

Common interests*

There are of course. We talk about politics.
They cannot solve me. For example, when |
understand that you have the right opinion, |
try to talk according to the right political view

(Hairdresser 2).

We generally like to listen to summer memories  Dating issues (Hairdresser 7).
of customers. We are also trying to go where

they suggest us to go, if we have an

opportunity. The places where the customers

visit and see are getting more attention of me

(Hairdresser 3).

| like agriculture. | like to talk about
agriculture because | love agriculture

(Hairdresser 7).

I like listening to the lifestyles of college youth,
listening to religious perspectives of them.
Some people's ways of thinking have begun to
attract me. | started questioning. For example, |
tend to go to those subjects more (Hairdresser

5).

Talking about football and cars, such

topics (Hairdresser 9).

Business life. I'm curious about some
professions. Being a doctor or a judge. How are
you doing these professions? Do they have
difficulties? Are there situations they cannot

decide? | especially ask a lot of questions to

| enjoy talking about sports (Hairdresser

10).
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doctors (Hairdresser 8).

n=7

Hairdresser 1 gave the answer "I do not get bored because the process lasts 20 minutes, it depends on the customers, if they talk, | talk”. Hairdresser 4 gave the answer "If
the customer is more intimate and sincere, the conversation goes well". Hairdresser 6 gave the answer "/ like to listen to the stories of customers and | am like a psychologist
here and | want to make them happy here. When they are happy, | am happy too". These answers were not included in the classification because they did not fully meet the

question asked.

The topics that hairdressers like to talk about are classified under four themes. These themes have been defined as politics, different experiences, fun and common interest.

Findings Related to Hairdressers’ Opinions about Why Customers Talk

Findings related to hairdressers’ opinions about why customers talk are given in Table 7.

Table 7. Findings Related to Hairdressers’ Opinions about Why Customers Talk

Psychological relaxation* Closeness*

Interaction*

I think that customers feel comfortable when they tell We already know most of our customers. We have sincere
something. Some of them on the other hand do not talk at all  relationships (Hairdresser 3).

(Hairdresser 1).

They get bored because they spend a lot of time here. You're
spontaneously chatting. It happens to me, it also happens to
the customer. It's because it's a friendly environment. When
you sit on the this chair for half an hour you get to

conversation (Hairdresser 8).

They see me close and tell me their problems to get rid of They're talking to me because they trust me. They find me
their stress. Already people have problems. | have no sincere. | am able to establish myself in a friendly

customers without problems. When they get out of their relationship with university students. | meet people not only
home, they go out with problems that they cannot get it here but also in social life. We establish a close relationship

right. When they make an appointment with me, | say bring

To chat, to spend time (Hairdresser 10).
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your problems too (Hairdresser 2).

(Hairdresser 5).

This is a place like psychiatry or counseling. If they are
cheerful, they will tell something. If they had problems with
their husbands, they came to change hair to talk (Hairdresser

4).

The client talks to me to get to know me, to be friendly with
me, to constantly have haircut by me. Maybe they are
relaxing. So they're more intimate. For example, they offer

places to go to the picnic (Hairdresser 9).

Because the true psychologist of the ladies is the hairdresser

(Hairdresser 6).

You spend about half an hour interacting with the customer.
People want to talk to you and relax. The barber is already
indispensable. If there is a barber one gets used to it, even if
the barber is moved, people want to go there and have a
haircut, want to chat. Because of that, we are indispensable,

because it is relaxing (Hairdresser 7).

n=10

Findings related to hairdressers’ opinions about why customers talk are categorized under three themes. These themes have been defined as psychological relaxation,

closeness, and interaction.
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Findings Related to Exhausting Sides of Hairdressing

Findings related to exhausting sides of hairdressing are given in Table 8.
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Table 8. Findings Related to Exhausting Sides of Hairdressing

Physical effects *

Psychological effects *

I'm usually tired because I'm standing up, so physically more physically. So there is no other

exhausting side (Hairdresser 1).

We come in the morning and go to home at midnight. Your body gets tired, but you get also
tired psychologically. My wife is also complaining. She says; "you don’t talk to me"

(Hairdresser 2).

We come in the morning and go to home at midnight. Your body gets tired, but you get also
tired psychologically. My wife is also complaining. She says; "you don’t talk to me"

(Hairdresser 2).

Chemical issues, the brain keeps always running. You are constantly standing. You have to

listen to everyone (Hairdresser 3).

Chemical issues, the brain keeps always running. You are constantly standing. You have to

listen to everyone (Hairdresser 3).

Some people do not come to have haircut, they just come to chat. These are unnecessary
people. It is hard to listen to their unnecessary conversations. Their unnecessary

conversations also bother other customers. Then | get tired more (Hairdresser 5).

Unfair competition in our hairdressing field is more than enough. It is also bothering me to
always work by standing. Another barber, for example, works up to two at night. If | open my
shop at 8 o'clock, how is the state officer starting at 8 o'clock in the evening and if it ends in

the evening, the hairdressers must have such an official schedule (Hairdresser 7).

Listening to stories of customers is really a bit tiring. The customer, who does not know what

kind of style she wants, also tires me. Apart from these, | like my profession (Hairdresser 6).

It's hard to stand and this profession is a bit tiring. It is also very difficult to please people

(Hairdresser 8).

It's hard to stand and this profession is a bit tiring. It is also very difficult to please people

(Hairdresser 8).
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It's tiring to clean it all around and haircut children. | have backache. The children are not Not having a social life, this is the only side (Hairdresser 10).

stopping. They are moving, crying. We must use scissors carefully (Hairdresser 9).

Chemical issues, the brain keeps running, always standing (Hairdresser 4). You have to listen to everyone (Hairdresser 4).

n=10

Findings related to exhausting sides of hairdressing are categorized under two themes. These themes have been defined as physical effects and psychological effects.

Findings Related to Satisfying Sides of Hairdressing
Findings related to satisfying sides of hairdressing are given in Table 9.

Table 9. Findings Related to Satisfying Sides of Hairdressing

Professional satisfaction* Economic satisfaction*

Social environment*

It makes me very happy that the customers leave this place When you do not have money in the morning, you earn money
with pleasure and come back again. They come to be happy, to  immediately (Hairdresser 2).
relax. Some people just come to share their problems.

Sometimes | call them, just to talk (Hairdresser 1).

You meet all kinds of people. | knew professors, doctors.
My wife would be sick, the doctor would help
immediately. | know a lawyer, for example, who visits me
in the evening. If | need to file a formal petition, | would

ask him, he will help. (Hairdresser 2).

It makes me happy that people leave here happily (Hairdresser ~ Safe box (Hairdresser 4).

6).

In this profession, we listen to many friends. You meet so
many people. You are dealing with different people

(Hairdresser 3).
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I like. While people are very different individually, you can bring

them in a very different way (Hairdresser 7).

| should say, well | have not continued my education; |
have a good customer potential. | could not know so many
people if | had continued my education, | could not
update myself so much, | would not have such a social
circle if | were. When | come to the world again, | do the

same profession again (Hairdresser 5).

There is no concept of work depending on the time You can get
permission whenever you want. You are not tied up anyone.
You can easily find jobs. Even if you do not open your own
barber shop, you can find a job immediately. You can find work

in 10 minutes (Hairdresser 8).

I'm always in dialogue with people, | love it. My social
environment is wide . You can talk to people from every
group. Educated customer comes here and also ignorant
customer comes. An architect comes and a doctor comes.
A construction worker comes. Famous people can come,
politicians can come. | think it is good to have a dialogue

with every person (Hairdresser 7).

You are dealing with people, making people nice, making you

happy (Hairdresser 9).

There are always customers around, you talk to them and

you don’t get bored (Hairdresser 9).

Having your own business, it is comfortable (Hairdresser 10).

n=10

Findings related to satisfying sides of hairdressing are categorized under three themes. These themes have been defined as professional satisfaction, economic satisfaction,

and social environment.
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Findings Related to Metaphoric Explanations of Hairdressing

Findings related to metaphoric explanations of hairdressing are given in Table 10.

Table 10. Findings Related to Metaphoric Explanations of Hairdressing

Health support*

Creativity*

Belonging to a community*

| generally compare my profession to a doctor. | think customers

are coming to be treated (Hairdresser 1).

Something like art or cooking. If you do well, people who

love it will come (Hairdresser 4).

We're like a family here now. It's like a family environment.
Even in the family, you cannot find that respect, closeness,
and friendship here. | am willing to be a barber again if |

come to the world again (Hairdresser 2).

My profession looks like a doctor. They also cut and we cut.
Something from the oldest time. Previously, the hairdressers
made a circumcision and tooth operations.. It is obvious where

we came from (Hairdresser 3).

It looks like a car repair. When you take the car to the repair
and you don’t know about the fault, the mechanic is
listening to the engine's voice and detecting the location of
the fault. In our profession, the customer does not know
what he wants, but you are thinking of a hairstyle and doing

it (Hairdresser 8).

It looks like psychology, psychiatry (Hairdresser 5).

So | think we're like psychologists. So a psychologist is also
relaxing people. We do the same. In other words, we are
indispensable for dialogue with people. When we can achieve
this, we become indispensable. We're trying to convince people.
When you go to psychology, you can relax and relax. My

previous shop was for both men and women. Women, for
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example, talk about all their private life. So in a very relaxed way

(Hairdresser 7).

Looks like the vet. Veterinarians are dealing with animals, and
we are dealing with people. Something like this. Maybe we
could give a better example but the first thing that came to

mind was that (Hairdresser 9).

The mentor, the conversation man (Hairdresser 10).

n=9

Hairdresser 6 said that “I do not know that, | never thought of it”. This answer was not categorized because it did not fully meet the question asked.

Findings related to metaphoric explanations of hairdressing are categorized under three themes. These themes have been defined as health support, creativity, and

belonging to a community.
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DISCUSSION

When the findings of the study are generally evaluated; it is seen that there is an interactive process during the
service delivery between the customers and the hairdressers and it is seen that the barber shops play an
important role in maintaining the duty of socializing. Differences are seen in the spoken issues, but the general

tendency is that the three cities have similar qualities.

For example, in the communication between the customers and the hairdressers, "politics" emerges as a
subject that is tried to be kept away. This result is consistent with the literature (Gokdag, 2016). As discussed of
politics in Turkey, when the political preferences of the person assumed to reflect the personality or outlook on
life style, objections and criticism is likely to be encountered in this area can cause problems in interpersonal
relationships. Polarization about political thoughts and preferences may also mean understanding lost
customers. Given that economic satisfaction is a theme of satisfying sides of the hairdressing profession in our
study, it can be understood that the loss of customers is an undesirable result and therefore why they are

trying to keep away from politics.

It seems that one hairdresser has not kept away from talking about politics. This is interpreted when the
respondent hairdresser has a 55-year experience, is at a different location than the other participants in his
age-old social role, and many of his customers are old and familiar customers, along with information that he
has accompanied on customers’ important days such as weddings. In the case of sincerity and closeness, it can

be said that politics is among the talked subjects.

A result similar to the ones spoken according to sincerity and closeness seems to be raised about our sexuality,
which is among the hidden and private issues in our society. Although sexuality is not seen as a topic of
discussion by participants, it seems that a hairdresser is among the subjects he likes to talk about. This result
can be understood by the answer given by "to sincerity" in the question of how the same hairdresser
determines the topics to be discussed. It seems that the subject of sexuality is spoken with a customer who is is
known and sincere. It can be said that non-talk of sexuality with an insincere customer can be explained by

misunderstanding and loss of customers.

Among the other results obtained are the sensitivity of the other customers waiting in line as well as the
customer served in the determination of the topics spoken. For the other customers in the hairdresser store, it
was found that the disturbing customer conversation was not continued very much and that the haircut had
been tried to be completed quickly. Considering that socialization is a process that all the individuals in the
environment are involved, it can be said that the whole store is included in the communication process and the

sensitivities are determined in terms of the whole store and the customers within it.

Another result is that the mention of the same topics is boring to hairdressers. At this point, the hairdressers
seem to like the conversations started by the customers on different topics. Considering that there is a
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behavior regarding the concept of valuation (Haciefendioglu and Kog, 2009), which is thought to be a part of
customer satisfaction, it is understood that conversation is continued even if hairdressers do not like this. It can

be considered that customer satisfaction is centralized in the conversation.

The exhausting sides of the hairdressing profession are gathered under two themes, physical and psychological
effects. Physical / anatomical problems related to long standing hours, long working hours, physical fatigue,
chemical exposure and hygiene issues are physical effects. Sleep’s (2013) study also reported that sleep
disorders, numbness and pain in the legs, neck and back pain and respiratory problems are the most common
physiological problems among hairdressers. Psychological effects, on the other hand, include the individual's

inability to spend time with himself, too much verbal stimulus exposure, and a decrease in social life.

Among the findings, it seems that the behavior of making people happy is one of the central satisfying sides of
hairdressing. Making people happy is considered by the hairdressers as a satisfying aspect of the profession.
The behavior of making people happy can be classified in two categories. The first is the above mentioned
customer satisfaction and in addition the customer loyalty categories. It can be said that the expectation of the
customer coming back to receive the service again is related to the customer's happiness behavior. Literature

studies (Cati, Kogoglu and Gelibolu, 2010; 2010; Haciefendioglu and Kog, 2009) support this interpretation.
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Bu ¢alismanin amaci kuaforlik mesleginin gesitli sosyal degiskenler bakimindan incelenmesidir.
Nitel bir arastirma olarak yiritilen bu calismada lg¢ farkh ilde kuafér olarak ¢alismakta olan
toplam on kuafér ile gériismeler yapilmistir. Nitel arastirma desenlerinden fenomenolojik desenin
kullanildigi bu c¢alismada kuaforlerle gorismeler arastirmacilar tarafindan olusturulan vyari-
yapilandiriimis gériisme formu ile yaratilmastir. Calismanin analiz bélimiinde mesleki bilgilere
iliskin sorular ayri ayri nitel analize alinmistir ve ilgili sorulara iliskin temalar olusturulmustur.
Olusturulan temalar daha 6nce yapilan benzer ¢alismalarin bulgulari esliginde tartisiimistir.

Anahtar Kelimeler: Kuafér, berber, sosyal degisken, nitel arastirma.
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GiRIS

Bliytik bir bilge sag tirasi olmak icin berbere gider. Gittigi berber, diikkdnindan iceriye giren yash kisiyi gériince
hem onunla biraz sakalasmak hem de biraz eglenmek amaciyla yash bir insana yakismayacak, onu ¢ok komik
gOsterecek bir sag tirasi yapar. Bilge kisi aynada kendisine yapilan sag tirasina bakar ve hicbir sey séylemeden
licretini éder ve (istiine yiiklii de bir bahsis birakir. Haliyle berber yiiklii bahsise sasirir. Bir zaman sonra bilge kisi
sag tirasi olmak igin yine ayni berber diikkdnina gelir. ihtiyari géren berber énceki yiiklii bahsisin de etkisiyle bu
sefer 6zene bezene oturakli bir sa¢ tirasi yapar. Bilge, sag¢ tirasi sonrasi aynada kendisine séyle bir bakar
tesekkiir edip standart berber iicretini 6der ve diikkdndan ¢ikar. Berber bu 6zenli sag tirasi sonrasindaki diisiik
iicrete sasirir ve arkasindan seslenir “hey ihtiyar” diye. Onceki sefer kendisine saka yapmak icin kétii bir sa¢
tirasi yaptigini ve bunun karsiliginda yiiklii bir bahsis biraktigini séyler; simdiyse 6zene bezene bir sag¢ tirasi
yaptigini ama bahsis vermeden cikip gitmesinin nedenini sorar. Bilge bu soruya giilimser ve cevap verir: “Onceki

bahsis bu sag tirasinin bahsisi idi, simdiki licret ise 6nceki sag tirasinin licreti.”

Berberlik veya glinimizdeki adlandirmasiyla kuaférlik en eski meslekler arasinda sayilabilmektedir. Hemen
hemen bitin kiltlrlerde ve tarihin en eski zamanlarindan itibaren karsimiza ¢ikan bu meslegin gelecekte de
var olmaya devam edecegini savunmak yanlis olmayacaktir. Bu meslegi bu kadar vazgegilmez kilan nedir?
Berber kelimesinin italyanca “barbiere” kelimesinden dilimize geldigi ve “sa¢ ve sakalin kesilmesi, taranmasi ve
yapilmasi isiyle ugrasan veya bunu meslek edinen kimse” olarak tanimlandigi gérilmektedir (TDK Tiirkgce Sozluk,
1998). Berberligin tarihi incelendiginde glinimuizdeki fonksiyonunun yani sira farkli islevliere de sahip oldugu
gorilmektedir. Ornegin, discilik, stinnetcilik, stliik yapistirma ve kan alma gibi vazifelerin de berberler
tarafindan yerine getirildigi, bazi berberlerin cilt hastaliklari icin ila¢g hazirladigi ve en az bes yillik tecriibenin
ardindan cerrahlik yapabildikleri bilinmektedir (Turna, 2006). Bu fonksiyonlarinin yani sira berber diikkanlarinin
toplum icerisinde 6nemli sosyal islevlere de sahip oldugunu gérmekteyiz. Ornegin 19. yiizyil istanbul’unda
berber dikkanlari insanlarin bir araya geldikleri, tiras olurken gilinlik yasam ve 6zellikle siyasete iliskin konularin
paylasildigi mekanlar olarak tarif edilmektedir (Turna, 2006). Bu bilgi bize berber diikkanlarinda berber ile tiras
olan kisi ve tiras olan kisi ile diger musteriler arasinda etkin bir iletisim sireci oldugunu gostermektedir. Bu
sureg sosyal iliskilerin pekistirildigi, diustncelerin ve hikayelerin paylasildigi bir siire¢ olarak da tarif etmek

mumkindur.

Berberlik mesleginin buglinkii durumuna bakildiginda benzer bir tabloyla karsilasiimaktadir. Berber dikkanlari
veya buglnkil adlariyla kuafor salonlari veya sa¢ tasarim merkezleri kisiler arasi iletisimin 6n planda oldugu

yerler olarak karsimiza ¢ikmaktadir. Gokdag ve Uniigiir (2016) kadin kuaférleri ile musteriler arasindaki iletisim
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Uzerinde yaptiklari arastirmada, kuaférle misteri arasinda uzun sireli bir iliskinin olustugu ve bu iliskinin ¢ok
Ozel sirlarin paylasimina varana kadar birgok konunun paylasiimasini igerdigini géstermektedir. Paylasilan
konularin gesitli olmasina karsin Ozellikle siyasi konularda kadin mdusterilerin paylasimda bulunmadiklari
belirlenmistir (Gokdag, 2016). Ayrica Gokdag (2016) kadinlarin gilizel goriinmek, bakim yaptirmak, sag¢ rengini
degistirmek ve kendini iyi hissetmek gibi nedenlerle kuafére gittiklerini, buna karsin erkeklerin ise bayramlar ve
Ozel glinler gibi zamanlarda kuafére gitmeyi tercih ettiklerini ve berberlerini degistirmeye karsi muhafazakar bir
tutum benimsediklerini ifade etmektedir. Kuafér koltugunda yapilan paylasimlarin musteri ve kuaférin
cinsiyetinin farkli oldugu durumlarda daha sinirh oldugu, kadin musterilerin cinsiyeti erkek olan kuaforlere

anlattiklari olaylari tanidiklari bir kisinin basina gelmis gibi anlattiklari gérilmektedir (Gokdag, 2016).
YONTEM

Nitel arastirma olarak yiritlilen bu calismada kuaforlik meslegine iliskin cesitli sorulara, erkek ve kadin

kuaforleri ile gorismeler yapilarak cevaplar aranmistir.
Arastirma Deseni

Bu arastirmada nitel arastirma modellerinden fenomenolojik arastirma modelinden yararlaniimistir.
Fenomenolojik arastirma modelinde birkag kisinin bir fenomen veya kavramla ilgili yasanmis deneyimlerinden
cikarilan ortak anlam bulunmaya calisiimaktadir (Creswell, 2015). Burada genel amag, arastirilan fenomene

iliskin bireysel yasantilardan bittncil bir agiklama ortaya koyabilmektedir.

Fenomenolojik bir arastirmada, calismaya katilanlarin arastirilan fenomenle ilgili deneyimlere sahip olmasi ve
bu deneyimleri ile ilgili paylasimda bulunabilmeleri gerekmektedir (Creswell, 2015). Bu nedenle aktif bir sekilde
kuafor olarak c¢alisan kisiler arasindan maksimum gesitlilik 6rneklemesi yéntemi ile c¢alisma grubu
olusturulmustur. Maksimum cesitlilik 6rnekleme yénteminin amaci gesitli katiimcilarin ayni fenomene iliskin
ortak yasantilarini bulmaya calismaktir (Yildinm ve Simsek, 2006). Maksimum cesitliligi saglamak amaciyla 3

farkliilde ¢alisan, farkli yas gruplarinda ve farkli mesleki tecriibe yillarina sahip kuaférler segilmistir.
Calisma Grubu

Calisma grubu ikisi kadin musterilere hizmet veren kadin kuafér ve sekizi erkek misterilere hizmet veren erkek
kuafér olmak lizere toplam 10 kuaférden olusmaktadir. Calisma grubu Eskisehir, Ankara ve izmir illerinde
yasayan ve calisan kuaférlerden olusturulmustur. Gorliismelere baslanmadan 6nce kuaférlere galismanin
amaciyla ilgili bilgilendirme yapimistir ve ses kaydi icin sozel izin alinmistir. Kuaférler arasinda kendi
diikkaninda galisan kuaforler oldugu gibi, baskasinin yaninda ¢alisan kuaférler de bulunmaktadir. Gériisme
yapilan kuaférlerin en kiigigl 26 yasinda ve en blyugi 71 yasindadir. Diger kuaférler 27, 28, 29, 30, 34, 35 ve
39 vyagslarindadir. Kuaforlerin egitim durumlarina bakildiginda gériisme yapilan kadin kuaférlerden birisinin
Universite mezunu oldugu digerinin ise lise mezunu oldugu goérilmektedir. Erkek kuaforlerden dordiinin
ortaokul, dordiinin ise ilkokul mezunu oldugu tespit edilmistir. Mesleki tecriibeleri agisindan bakildiginda en az
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tecribesi olan kuafériin 11 yil, en ¢ok tecribesi olan kuaférin ise 55 yillik bir tecriibeye sahip oldugu

gorulmustir. Diger kuaforlerin, 12, 13, 14, 15, 17 ve 24 yilhik mesleki tecriibeye sahip olduklari belirlenmistir.

Veri Toplama Araglari

Calismada veri toplama yontemi olarak gorisme yontemi kullanilmistir. Veri toplama araci olarak ise yari
yapilandiriimis goriisme formu kullanilmistir. Nitel arastirmada goriisme sorular sorma, dinleme, ilgi gosterme
ve soylenenleri kaydetmeyi gerektirir (Neuman, 2016). Rubin ve Rubin’in (2012) esnek mulakat modeli olarak
adlandirdigi yontemde, arastirmaciya goriismenin gidisatina gore sorulari degistirme imkani taninmaktadir

(Creswell, 2015). Bu kapsamda arastirmada asagidaki yari yapilandirilmis soru formu kullanilmistir;
Demografik bilgiler

1. Yasiniz
2. Ogrenim durumunuz

3. Meslekteki yiliniz
Mesleki bilgiler

Musterilerinizin meslekleri nasil bir dagihm géstermektedir?
Misterilerinizin yas ortalamasi kactir?

Musterileriniz hangi sikhkta size gelirler?

Musterilerinizle ortalama ne kadar zaman gegiriyorsunuz?

Musterilerininiz genelde hangi konulardan bahsediyorlar?

W ©® N o v A

Mausterilerinizle sohbet edeceginiz konuyu nasil belirlersiniz?

10. Midsterilerinizin anlattigi ve sizin sikici buldugunuz konular nelerdir?
11. Misterilerinizin anlattig ve sizin hoslandiginiz konular nelerdir?

12. Sizce misterileriniz sizinle neden konusuyor?

13. Mesleginizin sizi yoran taraflari nelerdir?

14. Mesleginizin sizi tatmin eden taraflari nelerdir?

15. Mesleginizi bir seye benzetseydiniz neye benzetirdiniz?

BULGULAR

Demografik Bilgilere iliskin Bulgular

Demografik bilgilere iliskin bulgular Tablo 1.’de verilmistir.
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Tablo 1. Demografik Bilgiler

Kuafor Cinsiyet Yas Ogrenim durumu Mesleki deneyim
1 Erkek 29 Ortaokul 11
2 Erkek 71 ilkokul 55
3 Erkek 30 ilkokul 17
4 Kadin 28 Lise 17
5 Erkek 34 ilkokul 24
6 Kadin 35 Universite 15
7 Erkek 27 Ortaokul 13
8 Erkek 27 Ortaokul 12
9 Erkek 26 Ortaokul 14
10 Erkek 39 ilkokul 24

Mesleki Bilgilere iligkin Bulgular

Miisterilerin Mesleklerine, Yas Dagilimlarina, Gelme Sikliklarina ve Miisterilerle Gegirilen Zamana iliskin

Bulgular

Musterilerin mesleklerine, yas dagilimlarina, gelme sikliklarina ve musterilerle gegirilen zamana iliskin bulgular

Tablo 2.de verilmistir.
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Tablo 2. Misterilerin Meslekleri, Yas Dagilimlari, Gelme Sikliklari ve Misterilerle Gegirilen Zaman

Kuafér  Miisterilerin meslekleri Yas dagilimlari Gelme sikliklar Miusterilerle gegirilen zaman
1 iscisinden insaat sektérii olarak miiteahhitte Genelde %50 geng. Orta yas Ayda bir veya 1.5 ayda bir Ortalama 15 dakika.
kadar. Amelesinden doktor 6gretmenine kadar  grubu.
var.
2 Bende doktor avukat ¢oktur. is adamlari var, 40’in Uzerinde. 15 glinde gelen var. 1 ayi gegirmiyorlar ama Bende fazla siirmiyor. Sizinle konusurken de
emekli var. Ogrenci biraz az burada potansiyel geciren musterilerim de var. isimi yapiyorum. En fazla 15 dakika.
az.
3 Genel olarak 6gretmenler. Mihendis, 6grenci. 25 40 daha yliksek yasta olanlar  Normalde tiras sliresi 3 hafta ama ayda 1. En az 45 dakika. Hafta sonlari kalabalik oldugu
var ama genel anlamda bu yas icin 2 saat bekleme siiresi oluyor.
araliginda.
4 Cogu ev hanimi geliyor. Burada yash. Yuksek, semte Boya icin gelir. Rofle dersen (¢ aydan Ug aya. Bir boya dersen 1,5 saat ama bir fon 15 dakika.
gore. Neye gore sorduguna bagl.
5 Genelde Universite 6grencisi veya is adamivar.  Soyle soyleyeyim 25 le 50 arasi  Genelde 25-30 gilinde bir gelirler. Tiras olup gidende var, tirag olduktan sonra 1
Genel olarak herkes gelebiliyor. Emekliye de ya da 20 ile 50 arasi. saat oturan da var burada giiniini
hitap edebiliyorsun esnafa da ama ¢ogu su an tamamlayan da var. Muhabbet babinda yani
Universite 6grencisi. samimiyet moduna gére.
6 Genelinde 6gretmen var, isletmeci var. Calisan 35 den 65 e kadar var. Birde Her 15 glinde ugramaya calisirlar. Calisan Yarim saatte gegirebiliyorum (g saatte

kesimde oldugum igin doktor var, 6grenciler

var. Galisan kesim ¢ogunlukla.

O6grenci grubum var 12 den

baslayan yani 12 den 65 e

kesim 2 glinde bir ugrarlar, 6grencilerse her

hafta ugramaya calisirlar. Genellikle her hafta

gegirebiliyorum degisiyor.
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kadar diyebilirim.

misterilerimi gériyorum.

7 Asker, memur, polis o tarz hep. Emekliler. 35. 35 ile 40 arasi. Ayda bir geliyorlar. Yarim saat kirk dakika.

8 Mihendis, hakim, savci, albay, pilot, polis. 25 ile 35 arasi. Haftalik gelen misterim de var. Aylik gelen de Yarim saat.
var.

9 Asker, polis daha ¢ok geliyor. 20 ile 25 arasi. Kimisi ayda bir gelir. Standardi ayda bir de. 20 ile 30 dakika arasi. Sagin zorluguna gore
Normal de 20 glinde bir olmasi lazim. degisiyor.

10 Cogunlugu isci. 25-30 arasl. 2 haftada bir, ayda bir. Ortalama gegirdigim zaman 10 dakika ile 40

dakika arasi
n=10

Miisterilerin Konustuklari Konulara iliskin Bulgular

Musterilerin konustuklari konulara iliskin bulgular Tablo 3’te verilmistir.
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Tablo 3. Musterilerin Konustuklari Konular

Giincel*

Ozel hayat*

Spor*

Giinluk hayat*

Genelde glinliik hayatta olanlarla ilgili
konusuyorlar. Mesela Tiirkiye ekonomisi

hakkinda anlatiyorlar (Kuafor 1).

Yasi blyulk olan da uygun gérdigi zaman ya da laf atildigi zaman illa
evlilik gocuklardan sikayet bu konular gok oluyor bizde. Ekseriyet

¢ocuklarindan karisindan sikayet ederler (Kuafor 2).

Gengler Goztepe magini

anlatir (Kuafor 2).

Bu ¢evre yeni oldugu igin genelde ev
fiyatlari. Krediden. Borglarindan dolays,

arabadan (Kuafor 7).

Siyasetin konusulmasi meshurdur zaten

(Kuafor 2).

Seks (Kuafor 5).

Eskisehir durumunu
biliyorsun Eskisehirspor

malum (Kuafér 3).

Hayatinda olan seyleri anlatiyor.
Gunluk yasadigi seyleri anlatiyor.

Basina gelen bir olayi (Kuafor 8).

Sonra referandum siresince siyasi konugtuk

(Kuafor 3).

Genellikle ev ortamindan, esinden, psikolojik bozuklugundan, 6zel

hayatlarindan bahsediyorlar (Kuafor 6)

Spor ¢ok konusuyorlar

(Kuafor 7).

Ne is yaptigi, nereli oldugu (Kuafor 9).

Ekonomi sikinti (Kuafor 4).

Yeri geliyor esiyle sorununu da anlatiyor, iyi anisini da anlatiyor, kéti

anisini da (Kuafor 8).

Siyaset (Kuafor 5).

Bir de siyaset ¢ok konusmaya caligiyorlar

ama ben konusmak istemiyorum (Kuafor 7).

Memleket meselesi (Kuafor 9).

Guncel konulardan bahsediyorlar (Kuafér
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10).

Doktor kendi mesleginden anlatir devletten

politikadan sikayet ederler (Kuafor 2).

n=10

Musterilerin konustuklari konular dort tema altinda siniflandirilmistir. Bu temalar giincel, 6zel hayat, spor ve glinliik hayat olarak belirlenmistir.

Kuaférlerin Konusulan Konulari Nasil belirlediklerine Yénelik Bulgular

Kuaforlerin konusulan konulari nasil belirlediklerine iliskin bulgular Tablo 4’te verilmistir.

Tablo 4. Kuaférlerin Konusulan Konulari Belirleme Tarzlari

Analiz ve yonlendirme*

Samimiyet ve tahmin etme*

Spontanhk*

Ben konusmaya basladigim zaman iste durum ne tarafa
dogru giderse her sekilde her yerden soru sorarak is hayati ile
ilgili ne bileyim bazen aile hayati ile anlatiyor. Konu zamanina

gore iste derinlesiyor (Kuafor 1).

Ben onlarin hayatinin igine girmisim biliyorum.

Cunkd hepsinin diginlerine bilmem ne katilmisimdir (Kuafor

2).

Ruh haline gére. Oncelikle is oluyor. Genelde miisteri agiyor
sohbeti. Kendimizi tirasa kaptirdik gidiyoruz mesela onlar
muhabbete agiyor ve oradan devam edip gidiyoruz (Kuafor

3).

Misteriye gore belirlerim (Kuafor 4).

Samimiyete dayanarak belirliyorum. Daha dnceki yaptigim
muhabbetlerden yola gikarak, eger bir misteri siyaseti gok
seviyorsa o damardan vuruyorum. Sporu ¢ok seviyorsa o

konudan konusuyorum ya da miizisyense o kimligine gore

hareket ediyorum (Kuafér 5).

Sohbetin akisi insani gekiyor. Soyle soyleyeyim, televizyon
acik oluyor. Adam diyor ki bak bu da boyle yapiyor, oradan

daliyor konuya, ben de devam ediyorum oradan (Kuafér 7).
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Misterilerimin konusu neyse dinlerim ondan sonra o konuyla Kendiliginden oluyor. Laf lafi agiyor. O sicakkanhlikla olan bir

ilgili devam ederim. Bende burada psikiyatri gibiyim agikgasi sey (Kuafor 8).

oyle soyleyeyim size (Kuafor 6).

Standart abi, nereli oldugu, nerede oturdugu, ne is yaptig.

Oyle seyler yani. Yasi (Kuafér 9).

Meslek gruplarina gore, yas gruplarina gore belirliyorum

(Kuafor 10).

n=10

Kuaforlerin konusulan konulari belirleme tarzlar ti¢ tema altinda siniflandiriimigtir. Bu temalar analiz ve yonlendirme, samimiyet ve tahmin etme ve spontanlik olarak

belirlenmistir.

Kuaférlerin Konusulmasini Sikici Buldugu Konulara iliskin Bulgular

Kuafoérlerin konusulmasini sikici buldugu konulara iliskin bulgular Tablo 5’te verilmistir.

Tablo 5. Kuaforlerin Sikici Buldugu Konular

Politika* Sosyal rahatsizlik yaratma* Kuaforliik meslegine iliskin unsurlar* Farkh ilgi alani*
Genelde sag sol olunca O beni rahatsiz ediyor. Bilingsiz konusma oldugu zaman hig konuya Genelde saglarini yapmak istediklerinde ne Araba konusu. Bana sikici geliyor. Clinkl
Cok yogun konustuklari zaman siyasetle ilgili gitmiyorum yani belden asagi konularda. Yani istediklerini bilmeyen musteriler benim canimi  bildigimiz seyler. Hiz, arabanin 6zellikleri,
mesela (Kuafor 1). makara yapabilirim ama herhangi bir konuda acayip derecede sikiyorlar. Bundan gergekten iste su araba glizel falan oluyor. Bana ¢ok
guncel olarak esprili anlasabiliyorsun ama sikayetciyim (Kuafor 6). sikici geliyor (Kuafor 8).

insanlari rahatsiz edecek bir misterim
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oldugunda o diyaloga girmiyorum. Hemen

tirasimi edip gonderiyorum (Kuafér 5).

Siyaset bana sikici geliyor. izledigimiz kanal ve
okudugumuz gazeteye kadar karisabiliyorlar

(Kuafor 3).

Gece alemi olsun, farkl isler. Alkol falan. Kari

kiz sohbeti yapan misterim bile var yani. Sikicl.

Arkadaki musteri sikiliyor abi (Kuafér 9).

Konusuyorsun bazi insanlar hep ayni plagi
caliyor. Bak diyorum abi 6yle olmaz.
Mesela geng ¢ocuk sizin yaslarda diyelim.
Evlenecek hanimina kizmis. Béyle olmaz.
Cicek alacaksin aile dostunla gideceksin
6zUr dileyeceksin sorumluluk alacaksin isi
diizeltmeye bakacaksin. O hala kendini
savunuyor. Ben de diyorum ki seninle
anlasamayiz. Sen ayni yerdesin. Bu dilinle
araya girilmez diyorum. Cok aklina
gelmeyecek ne zaman kim ne diyecegini

sey yapamiyorsun ¢bzemezsin (Kuafor 2).

Siyaset. Hirsiz muhabbeti (Kuafor 7).

Siyaset (Kuafor 10).

n=9

Kuafor 4 “Her sey” cevabini vermistir. Bu cevap bir siniflandirma altina alinmamistir.

Kuaforlerin sikict buldugu konular dért tema altinda siniflandiriimistir. Bu temalar politika, sosyal rahatsizlik yaratma, kuaforliik meslegine iliskin unsurlar ve farkli ilgi alani

olarak belirlenmistir.
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Kuaférlerin Konusulmasindan Hoslandigi Konulara iliskin Bulgular

Kuaforlerin hoslandigi konulara iliskin bulgular Tablo 6.’da verilmistir.

Tablo 6. Kuaférlerin Konusulmasindan Hoslandigi Konular

Politika* Farkli yasantilar* Eglence*

Ortak ilgi alani*

Var tabi. Karsilikli siyasetten konusuruz. Her Genelde yazin tatil donisi tatil anilar Kiz muhabbetleri (Kuafor 7).

seyde beni ¢ozemezler. Bir bakarim sen dikkatimizi gekiyor. Biz de firsat bulursak
seysin sag tarafi tutuyorsun. Ben de sana nereler cazip degerlendiriyoruz. Gezip gordugi
yatkin olmaya ¢alisirim. Bilirim ki bagka sey yerler daha ¢ok dikkatimi gekiyor (Kuafor 3).
(Kuafor 2).

Ben tarimi seviyorum. Tarimi sevdigim

icin hosuma gidiyor (Kuafér 7).

Dedigim gibi Universiteli genglerin yagam
tarzlari hakkinda, din algilari olabilir. Bazi
insanlarin diistince tarzlarina saygi duyuyorum
bazilari da beni cekmeye basladi, sorgulamaya
basladim mesela o konulara daha ¢ok

yoneliyorum (Kuafér 5).

Futbol, araba konusu, bdyle konular

(Kuafor 9).

is hayati. Bazi meslekleri merak ederim ben.
Doktorluk, hakimlik. Bunlari nasil yerine
getiriyorsunuz. iste zor durumda kaliyor
musunuz? Karar veremediginiz durumlar oluyor
mu? Ozellikle doktorlara gok soru sorarim

(Kuafor 8).

Spor konularindan hoslanirim (Kuafér

10).

n=7
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Kuafor 4 “Daha igten olursa muhabbet hosuma gider” ve kuafor 6 “Hepsinden ayri ayri hikéyeler dinliyorum dedigim gibi ben burada psikolog gibiyim onlari buradan mutlu

¢tkarmaya bakiyorum. Onlar mutlu ¢ikinca ben de mutlu oluyorum.” cevaplarini vermislerdir. Bu cevaplar sorulan soruyu tam olarak karsilamadiklarindan dolayi siniflamaya

alinmamislardir.

Kuaforlerin hoslandigi konular dort tema altinda siniflandirilmistir. Bu temalar politika, farkli yasantilar, eglence ve ortak ilgi alani olarak belirlenmistir.

Miisterilerin Niye Konugsma ihtiyaci Hissettiklerine Yénelik Kuaférlerin Gériislerine iliskin Bulgular

Mausterilerin niye konusma ihtiyaci hissettiklerine yonelik kuaférlerin gérislerine iliskin bulgular Tablo 7’de verilmistir.

Tablo 7. Musterilerin Konusma Sebepleri

Psikolojik rahatlama*

Kigisel yakinlik*

ikili etkilesim*

Ya derinlestikge konular rahatlamak gibi genelde anlattik¢a
insan rahatladigi diye diistiniyorum. Kimi de hi¢ konusmuyor

zaten (Kuafor 1).

Misterilerin genelini zaten taniyoruz. Samimiyiz (Kuafér 3).

Uzun vakit gegirdigimiz icin can sikiliyor. ister istemez
muhabbet ediyorsun. Bende de oluyor, misteride de oluyor.
Sicak gordlgt, seninle ic ice oldugu igin yani. Yarim saat
koltukta oturdugun zaman muhabbet edesin geliyor (Kuafor

8).

Bosanmak mesela. Stresi atmak seni yakin gérdigi igin

anlatmak. Zaten insanlarin hepsi dertlidir. Derdi olmayan yok.

Evden ¢ikarken tamam mi diizgiin ¢gikamiyor derdiyle gikiyor
sikintiyla gikiyor. Gelecegi zaman diyorum derdini getir

(Kuafor 2).

Guvendigi igin, samimi buldugu igin. Potansiyel musteri daha
eski musterim oldugundan ya da yeni gelen Universite
6grencileri samimi oldugumuzdan ya da ayni ortamlarda
bulundugumuzdan kendini agabiliyor. O insanlarla sadece

tiras degil sosyal yasanti yani giin iginde ya da diikkan disinda

Sohbet etmek igin, vakit gegirmek igin (Kuafér 10).
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da gorustigium igin. Yakin bir iliski kuruyoruz (Kuafér 5).

Burasi psikiyatri danisma gibi yer zaten. Neseliyse de anlatir.
Kocasiyla problem yasamistir sag degistirmeye gelir (Kuafor

4).

Tanismak. Niye konusur ki abi. Samimi olmak igin, strekli
benimle galismak igin. Strekli bana tiras olmak igin, beni
tanimak icin. Belki rahathyordur. Daha samimi oluyorsun
yani. Gegen suraya piknige gittik diyor mesela, oneriyor,

oneriler oluyor (Kuafér 9).

Cunku bayanlarin gergekten psikologu kuaforidur (Kuafor 6).

Yarim saat gibi bir zaman g6z goze bakiyorsun bildigin.
insanlar seninle konusup rahatlamak istiyor. Berber zaten bu
yiizden vazgecilmezdir. insanin alistig| bir berber varsa eger,
o berber tasinmis dahi olsa buradan insan gidip ona tiras
olmayi, buradaki muhabbeti bulmayi istiyor. O yiizden dolayi

da baglayici oluyoruz, rahatlatici oldugundan yani (Kuafér 7).

n=10

Mausterilerin niye konusma ihtiyaci hissettiklerine yonelik kuaforlerin gorisleri Gic tema altinda siniflandirilmistir. Bu temalar psikolojik rahatlama, kisisel yakinlik ve ikili

etkilesim olarak belirlenmistir.

Kuaférliik Mesleginin Kuaférleri Yoran Taraflarina iliskin Bulgular

Kuaforliik mesleginin kuafoérleri yoran taraflarina iliskin bulgular Tablo 8'de verilmistir.
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Tablo 8. Kuaforliik Mesleginin Yorucu Taraflari

Fiziksel etkiler*

Psikolojik etkiler*

Genelde ayakta durdugum igin yani bedenen fiziksel olarak daha gok o yiizden yoruluyorum.
Yani baska yok yorucu bir sekilde. Zaten hafif meslek oldugu igin sadece ayakta durdugum igin
(Kuafor 1).

Sabah gelip gece yarisi anca gidiyoruz. Bedenen yoruluyorsun ama kafan da yoruluyor. Hanim
da sikayetgi. Buradan gidiyorsun susuyorsun konusmuyorsun diyor (Kuafor 2).

Sabah gelip gece yarisi anca gidiyoruz. Bedenen yoruluyorsun ama kafan da yoruluyor. Hanim
da sikayetci. Buradan gidiyorsun susuyorsun konusmuyorsun diyor (Kuafor 2).

Kimyasal sikintilar, beyin devamli galisiyor. Surekli ayaktasin. Herkesi dinlemek zorundasin illa
ki (Kuafor 3).

Kimyasal sikintilar, beyin devamli galisiyor. Strekli ayaktasin. Herkesi dinlemek zorundasin illa
ki (Kuafor 3).

Bizim iste gereksiz insanlar ¢cok oluyor. Gereksiz insanlar dedigim tirasa gelmeyip de giin
icinde gelenler, beynin yoruluyor. Bizim iste viicut yorulmaz beyin yorulur, onlarin gereksiz
muhabbetlerini dinlemek. Ekstra su oluyor o muhabbeti yaparken buradaki musterinin
sikilacagini, rahatsiz olacagini anliyorum o zaman daha ¢ok yoruluyorum (Kuafér 5).

Haksiz rekabet oluyor fazlasiyla. Bir de ayakta durmak oluyor yani. Haksiz rekabet mesela
adam gece ikiye kadar galistyor, buna bir standart gelmesi gerekiyor bence. Ben diikkanimi
saat sekizde aglyorsam, devlet memuru nasil sabah 8 de baglyor aksam beste bitiyorsa
esnafin da boyle bir saatinin olmasi gerekiyor (Kuafor 7).

Gergekten cok hikaye dinlemek biraz yorabiliyor. Dedigim gibi birde en ¢ok yoran kismi
bilingsizce, ne istedigini bilmeyen misteri benim hayatimi baya yoruyor yani. Onun disinda
severek yapiyorum (Kuafor 6).

Ayakta durmasi ve beyin olarak cok yoruyor. Bir de insanlari memnun etmek ¢ok zor (Kuafor
8).

Ayakta durmasi ve beyin olarak ¢ok yoruyor. Bir de insanlari memnun etmek ¢ok zor (Kuafér
8).

Temizlik, ¢ocuk tirasi. Egiliyorsun siirekli, belin agriyor. Cocuklar durmuyor. Hareket ediyor,
aghyor, tehlikeli is abi makas kullaniyorsun (Kuafor 9).

Sosyal bir hayatin olmamasi, yoran tarafi sadece bu (Kuafér 10).

Kimyasal sikintilar, beyin devamli galisiyor. Strekli ayaktasin (Kuafor 4).

Herkesi dinlemek zorundasin illa ki (Kuafor 4).

n=10
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Kuaforliik mesleginin kuafoérleri yoran taraflar iki tema altinda siniflandiriimistir. Bu temalar fiziksel etkiler ve psikolojik etkiler olarak belirlenmistir.

Kuaférliik Mesleginin Kuaférleri Tatmin Eden Taraflarina iliskin Bulgular

Kuaforlik mesleginin kuaforleri tatmin eden taraflarina iliskin bulgular Tablo 9’da verilmistir.

Tablo 9. Kuaférliik Mesleginin Tatmin Edici Taraflari

Mesleki doyum*

Ekonomik doyum*

Sosyal gevre*

Mutlu eden taraflari genel olarak gelen misterilerin memnun
kalarak gitmeleri ve geri gelmeleri bir dahaki tiraga. Bu beni gok
mutlu ediyor. Mutlu olmaya rahatlamaya geliyor. Her yonden
de geliyor. Psikolojik olarak kimi geliyor. Kimi sadece
dertlesmeye geliyor. Ben de genel olarak ¢agiriyorum. Sirf tiras
icin degil de bos oldugumda gel muhabbet edelim diye (Kuafor
1).

Sabahlari gelirsin hig paran olmasa hemen ekmek paran ¢ikar
(Kuafor 2).

Her gesit insanla tanisirsin. Tanidigim profesoér, doktor
vardi. Hanim hasta olurdu hemen hallederdi isini.
Tanidigim avukat vardir mesela aksam gelip ugrar. Ondan
sonra agabey dilekgeme yaziver. Yazar gelir sonra bana
verir. Isin hallolur (Kuafér 2).

insanlarin buradan mutlu ayrilmalari beni mutlu ediyor (Kuafér
6).

Kasa kismi (Kuafor 4).

Bu durumda ¢ok arkadas dinliyoruz. Bir de kendi isin
olunca onun da rahathgi var. Cok insanlarla tanisiyorsun.
Degisik insanlarla muhatap oluyorsun (Kuafér 3).

Seviyorum. insanlar ¢ok farkli bir yapidayken gok farkli bir sekle
semale getirip gonderebiliyorsun (Kuafor 7).

Soyle sdyleyeyim iyi ki okumamigim, iyi ki boyle bir
misteri potansiyeline sahibim. Eger okusaydim bu kadar
insan taniyamazdim, okusaydim kendimi bu kadar
glincelleyemezdim, okusaydim bu kadar gevreye sahip
olamazdim. Bir daha diinyaya geldigimde yine ayni
meslegi yaparim (Kuafor 5).

Saat kavrami yok. Calisma olarak istedigin zaman izin
alabiliyorsun. Bir yere bagl degilsin. is bulma konusunda
rahatlkla bulabiliyorsun. Diikkan agmasan da bir yerde hemen

Bunu seviyorum, bir de insanlarla siirekli diyalog
icerisindesin. Cok fazla gevren olabiliyor. Bir de her
gruptan insana hitap edebiliyorsun. Okumus da geliyor,
cahil de geliyor. Bir mimar da geliyor, bir doktor da geliyor.
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is bulabilirsin. 10 dakikada is bulabilirsin (Kuafor 8).

insaatta calisan bir amelesi de geliyor. Yani herhangi bir
sanayide calisan bir adam da geliyor. Unliiler de
gelebiliyor, siyasetgiler gelebiliyor. Her insanla diyalog
kurmak giizel bence (Kuafér 7).

insanlarla ugrasiyorsun abi, insanlari giizellestiriyorsun, mutlu
ediyorsun (Kuafor 9).

Surekli insanlar var konusuyorsun sikilmiyorsun (Kuafér 9).

Kendi isim olmasi, rahat is (Kuafor 10).

n=10

Kuaforliik mesleginin tatmin edici taraflari (ic tema altinda siniflandirilmistir. Bu temalar mesleki doyum, ekonomik doyum ve sosyal cevre olarak belirlenmistir.

Kuaférliik Mesleginin Metaforik Olarak Bir Seye Benzetilmesine iliskin Bulgular
Kuaforlik mesleginin metaforik olarak bir seye benzetilmesine iliskin bulgular Tablo 10’da verilmistir.

Tablo 10. Kuaforlik Mesleginin Benzetildigi Seyler

Saghk destegi* Yaraticilik* Grup aidiyeti*
Meslegimi genel olarak doktor yani tedavi olmaya geliyorlar Sanat ya da ascllik gibi bir sey. lyi yaparsan seven gelir Burada simdi sey gibi bir aile gibiyiz. Aile ortami gibi tamam
dislncesi var. Bu sekilde (Kuafor 1). (Kuafor 4). mi? Ailede dahi burada o sayglyi yakinligi arkadashg
dostlugu ailede bile bulamazsin. Bir daha diinyaya gelince
bir sey olamazsam ben yine berber olmaya raziyim (Kuafér
2).
Hekimlige doktorluga benzetiyorum. O da kesiyor biz de Tamircilige, araba tamirine benzetirim. Simdi sen arabani
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kesiyoruz. Eskilerden gelen bir sey. Onceden berberler siinnet
yaparmis dis gekermis. Nereden geldigimiz belli yani

(Kuafor 3).

ustaya gotiriyorsun. O adam motorunun sesini dinleyerek
arizanin nerede oldugunu tespit ediyor. Bizim meslekte de
misteri ne istedigini bilmiyor ama sen kafandan bir tasarim
yaparak saga uyguluyorsun. Simdi tamirde de arabanin neyi
oldugunu ben bilmiyorum, adama gotiriyorum, o da
hemen aninda sorunu ¢ozlyor. Bizde de kuaforliikte de sen
bir tarz istiyorsun ama ne oldugunu bilmiyorsun. Biz de o
tarzi yapip senin memnun ediyoruz, sen de memnun

ayriliyorsun (Kuafor 8).

Psikologa, psikiyatriye benzetirdim (Kuafor 5).

Bilmem neye benzer. Yani bana gore psikologlara benziyoruz biz.
Yani bir psikolog da insanlari rahatlatiyor. Biz de aynisini
yapiyoruz. Yani insanlarla diyalog kurdugumuz igin vazgegilmez
oluyoruz. Bunu basarabildigimiz zaman vazgegilmez oluyoruz.
insanlari ikna etme, farkli bir diisiincesi varsa, mesela gelmis
sinirlenmis, onu yatistirip gdndermesini basariyoruz biz.
Psikologa gittiginde rahat rahat derdini tasani anlatirsin ya, ben
daha 6nce bay bayan galisiyordum, bitlin 6zelini anlatiyorlar.
Kadinlar mesela bitiin 6zeline kadar iniyorlar. Yani ¢cok

rahatlamis bir sekilde, ¢ikiyorlar (Kuafor 7).

Veteriner gibi bir sey olur herhalde abi. Veteriner hayvanlarla
ugrasiyor, biz de insanlarla ugrasiyoruz iste. Degisik bir sey yani.

Belki daha gtlizel de bir 6rnek verebilirdik ama aklima ilk o geldi
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(Kuafor 9).

Akil hocasi, muhabbet adami (Kuafér 10).

n=9

Kuafér 6 “iste bunu bilmiyorum hic aklima 6yle bir sey gelmedi.” cevabini vermistir. Bu cevap siniflandirmaya alinmamistir.

Kuaforliik mesleginin metaforik olarak bir seye benzetilmesi ic tema altinda siniflandirilmistir. Bu temalar saglik destegi, yaraticilik ve grup aidiyeti olarak belirlenmistir.
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TARTISMA

Calismanin bulgulari genel olarak degerlendirildiginde; musterilerle kuaférler arasinda hizmet sunumu
esnasinda interaktif bir sirecin mevut oldugu ve bu siirecin berber dikkanlarinin sosyallesme gorevini
surdirmede 6nemli bir rol oynadigi goriilmektedir. Konusulan konulara bakildiginda farkliliklar gérilmekte ise

de genel egilimin (g ilde de benzer niteliklere sahip oldugu sonucuna ulasiimistir.

Ornegin misteriler ile kuaférler arasindaki iletisimde “siyaset” uzak durulmaya calisilan bir konu olarak
karsimiza ¢ikmaktadir. Bu sonug literatiirle (Gokdag, 2016) uyumlu bir sonugtur. Tlrkiye’de siyasetin varolussal
dizeyde ele alindig, kisilerin siyasi tercihlerinin Kkisiliklerini veya yasama bakis tarzlarini yansittig
varsayilldiginda, bu alanda karsilasilabilecek itiraz ve elestirilerin kisilerarasi iliskilerde probleme neden
olabilecegi soylenebilir. Siyasi dusiince ve tercihler ile ilgili kutuplasma musteri kaybi anlamani da gelebilecektir.
Ekonomik doyumun, calismamizda kuaforliik mesleginin tatmin edici taraflari arasinda elde edilen bir sonug
oldugu goz oniine alindiginda musteri kaybinin istenmeyen bir sonug oldugu ve dolayisiyla siyaset konusundan

neden uzak durulmaya galisildig1 anlasilabilmektedir.

Siyaset konusunda katilimcilardan bir kisinin uzak durmadigi, musterileri ile arasindaki iletisimde kullanilan
konulardan bir tanesi oldugu gorilmektedir. Bu durumun, cevabi veren berberin 55 yillik bir tecriibeye sahip
oldugu, yasi itibariyle sahip olunan toplumsal rol olarak diger katilimcilardan farkh bir noktada oldugu ve
musterilerinin ¢ogunun eski ve tanidik musteriler oldugu, bir¢ok musterisinin dugiun gibi énemli giinlerinde
kendilerine eslik ettigi bilgileri ile birlikte ele alindiginda yorumlanmasi miimkiin olabilmektedir. Samimiyet ve

yakinlik olmasi durumunda siyasetin konusulan konular arasinda yer aldigi séylenebilir.

Samimiyet ve yakinhiga gore konusulan konulara benzer bir sonucun toplumumuzda gizli ve mahrem konular
arasinda yer alan cinsellik konusunda da karsimiza ciktigi gorilmektedir. Cinsellik katilimcilar tarafindan
konusulmasindan uzak durulan bir konu olarak gorilmesine karsin, bir kuafériin konusmaktan hoslandigi
konular arasinda yer aldigi goriilmistir. Bu sonug ayni berberin konusulacak konulari nasil belirledigi sorusuna
“samimiyete gore” seklinde verdigi cevapla anlasilabilmektedir. Samimiyetin olmadigi bir musteri ile bu
konunun konusulmadigl, taninan ve samimi olunan bir mdisteri ile cinsellik konusunun konusuldugu
gorulmektedir. Taninmayan musteri ile cinsellik konusunun konusulmamasinin yanhs anlasilma ve misteri kaybi

endisesi ile agiklanabilecegi soylenebilir.

Konusulan konularin segiminde hizmet sunulan misteri kadar, sira bekleyen diger misterilerin hassasiyetinin
de gozetildigi elde edilen diger sonuglar arasindadir. Dikkandaki diger misteriler igin rahatsizlik verecegi
disunilen konularda sohbetin ¢ok fazla devam ettirilmedigi ve tirasin hizlica bitirilmeye galisildigi cevaplarina
ulasiimistir. Sosyallesmenin icinde bulunulan ortamdaki tim bireylerin katildigi bir siire¢ oldugu dikkate
alindiginda tim diikkanin iletisim strecine dahil edildigi ve hassasiyetlerin tim dikkan ve icindeki bireyler

acisindan distnulerek belirlendigi séylenebilir.
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Ulasilan baska bir sonug ise ayni konulardan bahsetmenin berberler tarafindan sikici bulunmasidir. Bu noktada
musteriler tarafindan farkh konularda agilan sohbetlerden kuaférlerin hoglandigi goriilmektedir. Musterinin
konusmak istedigi konuda sohbeti sirdiirme davranisinin miisteri memnuniyetinin bir pargasi oldugu
disunilen deger verme kavramina (Haciefendioglu ve Kog, 2009) iliskin bir davranis oldugu dikkate alindiginda
surekli benzer konulardan bahsedilmesi halinde de bundan hoslanilmasa bile sohbetin devam ettirildigi
anlagiimaktadir. Burada sohbeti devam ettirmede musteri memnuniyetinin merkeze alindigi distinilebilir. Bu
yorum miisteri degilse dinlemenin daha zor oldugu cevabiyla birlikte ele alindiginda, misteri memnuniyetinin

merkezi bir rol oynadigi daha net anlasilacaktir.

Kuaférliik mesleginin yorucu taraflan fiziksel ve psikolojik etkiler olmak lzere iki tema altinda toplanmistir.
Uzun siire ayakta durarak calisma ile ilgili olan bedensel/anatomik sorunlar, sabit olmayan uzun calisma
saatleri, mesainin geg¢ bitmesi ve buna bagl olusan fiziksel yorgunluk, kimyasallara maruz kalma ve hijyenle ilgili
sikintilar fiziksel etkileri olusturmaktadir. Guzel’in (2013) galismasinda da uyku bozukluklari, bacaklarda uyusma
ve agri, boyun ve sirt agrisi, solunumla ilgili sikintilar ve ellerde agri ve uyusma kuaférlerde en ¢ok goriilen
fizyolojik sorunlar olarak belirtilmistir. Psikolojik etkilerde ise bireysel olarak bireyin kendine vakit ayiramamasi,

cok fazla s6zel uyarana maruz kalma ve sosyal hayatin azalmasi unsurlari bulunmaktadir.

Calismadan elde edilen sonuglar arasinda insanlari mutlu etme temasinin merkezi temalardan biri oldugu
goriilmektedir. insanlari mutlu etmek berberler tarafindan meslegin tatmin edici yénleri arasinda sayilmistir.
insanlari mutlu etme davranisi sonuglar itibariyle iki kategoride ele alinabilir. Birincisi yukarida deginilen
misteri memnuniyeti ve buna ek olarak misteri sadakati kategorileridir. Mutlu olarak ayrilan musterinin tekrar
hizmet almak icin geri gelecegi beklentisinin misterilerin mutlu edilmesi davranisi ile iliskili oldugu séylenebilir.
Literatir calismalari (Cati, Kocoglu ve Gelibolu, 2010; 2010; Haciefendioglu ve Kog, 2009) bu yorumu

desteklemektedir.
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